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Goal of the survey

o To make a profile of the ‘community” around ENUM
o To verify their use and expectations of ENUM
o Find out what their information needs are for ENUM

o To learn more about ENUM business opportunities




Target groups

o Existing Dutch registrants
o Developers who've recently shown interest in ENUM
o ENUM LinkedIn Group

o 1S0OC SIPSIG working group




Results (1): profile of respondents

0o

0o

87 people responded.
Private individuals and companies.

Majority works in ICT or related sector

o Focus among non-Dutch respondents is more on telecom.

Heavy internet Users
o Business use more than 4 hours a day
o Private use 1 - 3 hours a day
‘Ancient users’

o Usually had internet access before 2000




Results (2): profile of respondents (continued)

o 75% uses VOIP
o 39% internally hosted
o 21% externally hosted
o 15% uses VolP on a non-structural basis

o 13% uses videoconferencing

o 26% uses mobile internet telephony
o 27% uses mobile instant messaging

o In34% of their companies all staff use internet enabled Smartphones




Results (3): knowledge of ENUM

o 96% is familiar with ENUM

o Which ENUM variant are you familiar with?

Answer (respondents could select multiple answers)

Public / User ENUM 86%
Private ENUM 62%
Carrier/ Infrastructure ENUM 53%
None of the above 8%




Results (4): Information and communication
needs

o The respondents have encountered ENUM through
various sources, mainly work related.

o Their main sources of information on ENUM are the
[ETF and ENUM.nL.

o 40% of respondents is not satisfied with current
information sources on ENUM.

o Their main knowledge gap is in information needed to
translate concepts into actual applications and business
cases.




Do you have a User ENUM registration?

o 950% has a registration.

o Most of these aren’t actively used.

o Registration out of curiosity.

o Lack of applications leads to disappointment.




Why would you use ENUM?

Clients and other contacts can contact us toll-free or using alternative

0,
channels. o0%
It means we can get the most out of mobile internet devices. 48%
It improves oversight and enables the central control of communication flows. |33%
It enhances our image as a modern organisation. 31%
Compared with distributing business cards, ENUM is a really flexible way to o
. . 29%
make your latest contact details available.
It makes things clearer and makes it easier to get hold of people. 27%
It can save money for an organisation whose people regularly travel abroad on 259
business. °
The levels of security and privacy are very high. 15%
It cuts what the organisation spends on workers’ private phone calls 10%




Market vision

o 48% believes that technological development and

advance of smartphones will boost demand for ENUM.

o 17% expects no growth, mainly because of limited

demand from telcos.

o Complexity of ENUM is the main barrier for its further

development.
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